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FINANCIAL
(banks, credit unions, financial planners, credit cards)

A bank drums up interest for their new savings 
account program.  They order rectangle stirrers 
and print different dollar amounts on one side, 
various interest rates on the shanks and the end of 
program totals on the back side.  As bank patrons 
stir a little cream in their free coffee, they’re teased 
with the prospect of earning more money.

Branded Trophy Cups are stocked at all 17 loca-
tions of a credit union.  Customers opening new 

accounts or loans are served coffee, tea and cookies.

PHARMACEUTICAL

The 3 ply promo-napkin is printed on all 
four panels with Pfizer’s newest wonder 
drug.  The napkins are used at a product 
release party.

A pharmaceutical company sponsors a 
lunch and learn session at a medical con-
vention by providing a catered lunch served 
with branded napkins, plates and cups 

included in the Lunch Launcher set.
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HEALTHCARE/MEDICAL INDUSTRY

Hospitals have found a great way to pass 
on healthy eating habits.  They print fun 
tips and statistics for eating and exercis-
ing on placemats that are used in their 
cafeteria.

A dental practice prints different oral 
health tips on insulated cups stocked at the coffee station.  The 
dentist knows that the cups get read more than the brochures 
scattered around the waiting room.

MANUFACTURING

A large cereal manufacturer gives out samples of 
cereal in the 4 oz. foam cup to customers touring 
the facility.  When their new granola cereal was 
introduced, samples were sent out and served in 2 
oz. Taster Cups in grocery stores nationwide.

A company, famous for its one-of-a kind designer 
purses, devotes a lot of money annually to breast 
cancer research.  They host a large fund raiser ev-
ery year, ordering pink cocktail napkins to support 
the cause.

Memorial
Hospital

GUIDE TO A HEALTHY LIFESTYLE
   • Eat a variety of  nutrient-rich foods. 
   • Enjoy plenty of  whole grains, fruits and vegetables. 
   • Maintain a healthy weight. 
   • Eat moderate portions. 
   • Eat regular meals. 
   • Reduce, don't eliminate certain foods. 
   • Know your diet pitfalls. 
   • Make changes gradually. 

REMEMBER, foods are not good or bad. Select foods based on your total eating patterns, not 
whether any individual food is "good" or "bad." Don't feel guilty if  you love foods such as apple pie, 

potato chips, candy bars or ice cream. Eat them in moderation, and choose other foods to provide the 
balance and variety that are vital to good health.
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CORPORATIONS

A large corporation saves time passing out 
utensils in Paper Utensil Bags at its annu-
al company picnic.  They brand the bags 
with their mission statement, “100% Ser-
vice, 100% Quality…100% of the Time.”

A national weight loss & management 
company hosts an annual dinner.  For the 
dinner, they serve entrées on 7” plates im-
printed with, “Tip 7: Use smaller plates.”

Megatronics Communications provided 
free drinks at their booth during the Con-
sumers Electronic Show.  14 oz. Unbreak-
able cups printed with, “Booth #438--The 
revolution is now!” could be seen all over 
the trade show floor.

EDUCATIONAL

Shuttle maps are often printed on place-
mats for University cafeterias.  Want to 
know how to get to the science library?  
Check the placemat!

An alumni chapter prints invitations on 
coasters and mails those them out for its 
annual beer tasting event.

Spartan Daily Shuttle Schedule



6

EDUCATIONAL cont’d

A university prints QR Codes on coffee clutches and passes them 
out with free coffee at a breakfast recruiting event.  Students can 
relax with a hot cup of coffee while the QR code takes them on a 
virtual tour of the campus.

FUNERAL HOME

Trying to establish goodwill in a new location, 
a funeral home donates logoed placemats to 
the Kiwanis annual pancake breakfast held to 
raise funds for the local food banks.

A funeral home director in Atlanta orders Tote 
Bags sets of branded napkins, plates and cups.  
He takes these to churches, banquet halls and 
homes or wherever the grieving family has 

gathered to mourn and share in fellowship and food.

AUTOMOTIVE

A taxi service prints thousands of coasters 
every year and donates them to area bars and 
hotels.  Customers are encouraged to take the 
coaster when they leave so they have a “card” 
for a safe ride.

The average consumer spends 187 minutes at 
a dealership when buying a car.  A Lexus deal-

ership serves complimentary coffee in insulated paper cups and 
receives over 3 hours of brand recognition.
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REAL ESTATE

When Abson Realty moved their offices, they 
printed their new address on house-shaped 
coasters, and mailed those out to all their clients.

A large real estate company holding a week-
end retreat used color changing stadium cups 
in various colors to pick teams for the weekend 
activities.  The participants filled their cups with 
cold water and whatever color it turned, was the 
team they belonged to for the weekend.

CONSTRUCTION

A large European Construction company 
always keeps printed Unbreakable cups on 
hand for entertaining high-end clients.

A Miami Vice themed retirement party, for 
a former CEO of a large construction com-
pany, serves drinks in 10 oz. blue and red 
Brite Lites cups.
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SMALL BUSINESS

An appliance repairman uses a shot glass as a 
business card.  He tells customers that they should 
never use more than a “shot” of detergent for one 
load of laundry.  Customers always remember the 
catchy business card and most customers tend to 
hold onto that shot glass for several years.

An environmentally friendly landscaping firm 
orders Eco-friendly cups for a summer festival.  
Potential customers get a cool glass of organic lem-
onade while employees sign them up for free lawn 
care assessments.

A small business throws a Monte Carlo night for 
all its employees.  Servers walk through the room 

offering a variety of drinks served in logoed 
martini glasses.

GOVERNMENT

A city council orders thousands of paper food 
containers for their Around the World fair.  Over 
one weekend, area restaurants will compete by 
serving dishes from around the world.  For the 
price of one ticket, guests can sample exotic 
foods without leaving the city.

A local water & tower provider buys branded 
Eco-friendly cups for the city hall meetings…pro-
moting “cleaner” water with “cleaner” cups.

Around The World Fair

CLEANER WATER 
IN 

CLEANER CUPS
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CIVIC/COMMUNITY GROUPS

A local Boy Scout’s troop sponsors a drive 
through fund raiser.  They sell port-a-pit 
barbecue chicken.  ½ a chicken fits nicely in 
the large open foam container.

The centennial celebration of a town ended 
with a banquet for thousands of residents.  

The buffet line moved quickly because guests could grab a custom 
Picnic-Pak rather than pick up all utensils and napkin separately.

FAMILY EVENTS

The Classic Crystal champagne glass is branded 
with the happy couple’s name, filled with branded 
mints and is set out as a table setting.  The glass is 
later used to toast the bride and groom.

A best friend, and the only one who knew the sex 
of the couple’s baby, threw a baby shower for the 

couple.  Everyone eagerly awaited for the cold punch to be served 
in their color changing stadium cups to see if it would turn blue 
for a boy or magenta for a girl.

BBQ CHICKEN 
Fundraiser

All Proceeds Go to:
Boy Scout Troop 473
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MEDIA GROUPS

TGI After Hours Trays are ordered as props for 
a movie where an international spy needs to 
keep one hand free at a party to slip tracking 
devices into the jacket pocket of his target.

A radio station promoting its brand, HOT 109.3, gives out free hot 
coffee in Tranter Graphics foam cups, while signing listeners up 
for their HOT listeners club.

A popular sports network promoted its new show 3 months in 
advance by printing on coasters and providing them to a chain 
restaurant who agreed to play the show on the bar televisions 
when it aired.

SPORTS CLUBS/TEAMS

Parents of a little league football team show 
their support by purchasing tailgater kits, 
complete with cups, plates, utensils and 
dinner napkins in the team’s colors.

The concession stands at a minor league 
baseball stadium serve sandwiches and hot 

dogs in foam containers, making sure the food stays warm during 
those long walks back to stadium seats.
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RELIGIOUS

A synagogue celebrates its centennial with an 
artist’s rendition of the original building printed 
on luncheon napkins for summer picnic.

A fellowship ministry operates a Meals-on-
Wheels program and delivers meals in foam 

takeout containers with different inspirational bible verses printed 
on the containers.

TRAVEL 
(airlines, hotels, car rental agencies, travel agencies)

A small chain of inns prints funny travel tips on 
Lasting Impression hand towels that are placed in 
every guest room.  The funny tips, seen as soon 
as guests enter the bathroom, bring a chuckle to 
those weary travelers.

Pre-packed utensils in Paper Utensil Bags are 
ordered and set out in the hotel gift/snack shop.  
Guests that don’t want to go out for dinner can 
purchase a frozen entrée, microwave it and grab a 
utensil bag to take back to their rooms with every 

food purchase at a hotel gift/snack shop.
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RETAIL

Paper Utensil bags are perfect for some 
candy and fudge shops that need clean and 
convenient packaging to sell single served 
sizes of gourmet 
chocolate-drizzled pretzel rods.

In one aisle a party store sells customized 
promo-napkins based on the month people 
are born.  Open the inside of the napkin 
to find fun facts about people born in that 

month.  They’re great for special birthday parties. In the next 
aisle, you can find special packaged Bomber Cups for themed 
bachelorette parties.

RESTAURANTS/BARS/COUNTRY 
CLUBS

Some bars have gotten creative with brand-
ed coasters by printing drink specials, drink 
recipes, upcoming concerts and even safety 
precaution tips for women.  

A bar prints stirrers with its name down the 
stem and cheesy pick-up lines printed on the 
top, such as “Do you have a map?  Because I 
keep getting lost in your eyes.”
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RESTAURANTS/BARS/COUNTRY 
CLUBS

Many area restaurants started ordering spe-
cially branded margarita glasses each year 
for a Cinco de Mayo celebration.  For the 
cost of a souvenir cup, restaurant revenue 
jumped 25%.

RECREATION

A singles’ organization prints a few differ-
ent copies of digital stirrers for “Let’s Stir 
Up Some Romance”, one of their largest 
parties of the year.  Each guest receives 
a stirrer that they have to match up with 
other matching stirrers that night.

A well-known casino orders printed 
rectangle top piks to hold the garnish to-
gether on their top-rated Bacon Wrapped 
Bloody Mary.  The piks have become a 
collector’s item for visitors from around 
the world.


